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A n 1. My recollections from Peace Corps and afterwards (2000-2008) 5by20 Program Goal: help 5 million women worldwide by 2020
< AR = . o= _ 2. Summer 2019 visit 5by20 began in Bangladesh in 2015
F g B - E) L'( , E | 3. Literature review on rural women’s economic development * Business skills Mobile banking assistance
- I 4. Zoom interviews with CARE Bangladesh staff * Market Information Mentoring and networking
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Environmental disasters threaten farming and economic roles of men.
Women seek opportunities to support their families financially.

Government Intervention

Gov. recognizes women in business helps overall economy

Kev Themes in Literature Free education for girls

Majority of primary school teaching jobs now reserved for women

Women often form support groups to help one another
NGOs give women short courses in business training
Need networks, markets and training to be successful in business

Overview of Bangladesh

Conclusion

Essential for women’s motivation and financial success:
NGOs Private Corporations
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Micro Credit is Inacce ey family members eighbors

NGOs cannot work alone:
Need business planning from experts
NGOs need help in training/linking women to economic opportunities
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* Urban areas: Education up to grade 10 or higher
e Rural areas: Girls’ education usually less than grade 10
 Men are farmers and women are housewives

Like other regions in the world:

Support groups really benefit the women.

Training women in business skills has made a large impact on their economic
success and self esteem.

Recommendations

1. Teaches awareness of surrounding villages and regions.
2. BRAC works through elders and local leaders.
3. BRAC works through theater.

BRAC Theater
* Extremely remote villages * Need more evidence to see how theater helps women in business
* Annual inundation is common and good for the rice SHOUHARDO (started in 2005) . Iengeavors.
» Devastating floods are becoming more common e Economic develobment Ocal leaders
° ° P  Need more ethnographic evidence to see how BRAC engages elders.

 Food and nutrition

Female Entre oreneu rShi 0 New Conce ot 1. Train rural women in non-farm businesses

o Tailoring, handicrafts, nursing, shop keeping

4 Sou rces Of Communit Su port 1A. New Pilot (new brides and new mothers)

CARE’s SHOUHARDO project

* Build on successful strategies and modify others.
CARE’s pilot project of brides and new mothers

* Now using business plans

: o Make better quality products . .
1. Elder family members and local leaders , T quality p  Monitor the women’s progress closely and make adjustments.
2. Traditional activity of theater o Assistant with business plans Coca-Cola
i i ' ini ' 2. Linking women to business experts . : : : :
3. Connecting women to business experts to help with training and mentoring g P  Need empirical evidence to see if company is meeting women’s needs
4. Private companies invest in rural women’s business endeavors and goals.
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