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THE END OF THE CITY OF GOLD?

INDUSTRY AND ECONODMIC CRISIS
IN AN ITALIAN JEWELLERY TOWN
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This presentation addresses some key questions:“What is food?” “How
can food change the world?”

It points out food is the important social and cultural role that food has
in the global market. In particular it points out, the importance of food
for the rural communities that produce it.

It presents the new trends of the market and the growing demand for
local and traditional food. In so doing, it highlights the risks that chasing
such demand may create for the rural communities.

It presents the role of the anthropologists as consultants and mediators
able to support the communities in selecting the best local products
and the best strategies to seize the market opportunities and build a
sustainable development.



FOOD IS NOT
JUST ENERGY
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FOOD CAN
CHANGE THE
WORLD




JUST THINK
ABOUT WHAT
YOU CAN DO
WHEN YOU EAT

RELIABLY DELICIOUS ENVIRONMENTALLY

A R RESPONSIBLE

* Transparency : Organic

» Whole, healthy and Carbon Neutral
minimally processed
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Urbanization

1900 | 230 maosere
1990 | 1210 sertasoere
20710 | 3345 oy 10 oncxee
2030 | oot gEREE
2050 | il yERgiee

Detnod by UN HABITAT ag a oty with a poputaton of moe than 10 mélon
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MULTIDISCIPLINARY APPROACH AS A TOOL FOR SUSTAINABLE DEVELOPMENT

Beekeepers (Mau forest, Kenva)
Ethnographic research:
- Emic classification
- Perception of value
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6 honeyvs samples

Western consumers (Italy)
Sensory approaches:
- Rate-All-That-Apply test
<, (RATA)
- Liking
' i "4" 'Q‘ , d
e e Aol

LINKING COMMERCIALIZATION AND PROMOTION OF CULTURAL HERITAGE

Zocchi et al. (2020). Linking producers’ and consumers’ perceptions in the valorisation of non-timber forest products: An analysis of
Ogiek forest honey. Food Research International, 137: 109417. https://doi.org/10.1016/j.foodres.2020.109417.









